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Fairs weathering
crisis better than
companies

Thefinancial crisisiswea-
kening the real economy.
Thereis no denying it. Yet
despite this, at this critical
time, the Italian fairs -
thanks to Aefi's invaluable
coordination - are holding
up well in the face of the
grave difficulties affecting
the industrial  system.
Chairman of the EmiliaRo-
magna region, Duccio
Campagnoli, and expert on
exhibitions, has pointed out
the outstanding "resistan-
ce" of Italian trade fairs to
thecrisis.

The reason? Showcasing
their waresand maintaining
visibility at eventsis para-
mount for companies, pre-
cisely because of thecrisis.
And it is with this in mind
and this conviction that the
fairs can and must confront
2009, ready for the reco-
very that could arrive as
early as next year.
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From a miracle in Venice to Expo 2015
One thousand years of Italian trade fairs

It all started in St Mark's Square in 1177. The first in a long series of successes
culminating in the big Milanese event in six years time

From pilgrimageto Expo. The
long history of Italian trade
fairsbeganin 1177, when Pope
Alexander |11 decreed that visi-
torsto Saint Mark's Basilicain
Venice on Assumption Day co-
uldreceiveindulgencesfor their
sins. Thisinspired the local au-
thoritiestodirect thevast crowds
whicharrivedtoafarinStMar-
k'sSquare, whichwasinaugura-
ted in 1180. So today's modern
trade fairs have dmost a thou-
sand years of history behind
them. In 1881 at the national ex-
hibition held in the gardens of
PortaVeneziain Milan, leading
exhibitors included Breda and
Pirelli.Andin 1906, the Sempio-
ne international fair broke re-
cords with 35 thousand exhibi-
tors and about five and a half
million visitors.

Almost a thousand years after
the"miracle" of Saint Mark - the
first big experimental exhibition
in the country - the Italian trade
fair system awaits the spin-off

effect from Expo 2015in Milan.
Genoa is promoting itself as a
gateway on the sea and Turin,
with Lingotto Fiere, is optimi-
stic, beginning with prospective
activities in the tourism sector.
Veronaisrich with al theinter-
national experienceit has accu-
mulated in recent years in the
sectorsof wineand superior qua-
lity foods. And on the subject of
food, the fairs of Bologna, Ri-
mini and Parma- all situated in
the so-called food valley - are

ready to play a role in Expo

2015. The Itdian trade fair
systemandAefi areset toexploit
the spin-off from Expo which
will highlight oncemorethefor-
midable potential of Italian ex-
hibitions. To this end ICE, the
National Institute for Overseas
Trade, on January 28, underwro-
te a protocol of understanding
together with the Ministry of
Economic Development and
Expo 2015 SpA for the purpose
of undertaking commercial pro-
motion and communication for
Expo 2015.

How to improve logistics
and build asuccessful tra-
defair centre (project manage-
ment, in technical jargon)?
Whicharethebest communica-
tionstoolsfor operatorsand vi-
sitors, and new technol ogies?
Building and management re-
gulations, accident prevention

Aeti goes into the classroom

Logistics, safety, customer communications and the
ingredients for success
All the in-house training courses

and safety in the workplace.
These are only some of the to-
pics covered in thetraining co-
urses run by A€fi for its asso-
ciates. Courses run by mana-

gersof theprincipa Italiantra-
de fair centres to keep staff up
to date with the latest develop-
mentsinarapidly evolving sec-
tor, both In Italy and globally.

The"lessons', held in the fairs
themselves, are also available
online. During courses thereis
particular emphasis on safety -
which was a subject of prolon-
ged discussion in Bologna last
September. A solid basis on
whichto build success, for both
exhibitors and visitors.
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WA The expert advice

The crisis? The fairs are holding up
better than companies

Duccio Campagnoli

[B1 Mr Campagnoli, despite
the crisis - which is badly
affecting companies and
thereal economy - you are
optimistic about the short
term future of the fairs.
Why isthat?

[ The numbers speak for
themselves: all companies
are down 20 to 30 percent;
the fairs, however, are hol-
dingup quitewell. Although
| have to admit that, looking
at theforecasts, itisgoing to
beadifficult year. If thefairs
hold up, on the other hand,
thereisareason: companies
need "publicity" and to ma-
ke themselves known. The
crisis that is throttling the
system is also forcing them
to reach their clientele
through trade fair events.

[®1 And the internationaliza-
tion of fairs? What's your
view on the level achieved
so far?

[EZ3 My proposal isto set up a

company that could be cal-
led Sistemaltalia, withthe
participation of the main
Italian trade fairs, that
would go overseas and
work the system. Bologna-
Fiere, for example, went to
India, but had problems
because it wasn't big
enough to beat the foreign
competition. Let'sbe clear
- our fairs have been doing
well abroad, but undoub-
tedly they have the poten-
tial to do even better.

[3] BolognaFiere and Fiera

Milano, to give two exam-
ples, have already made
moves abroad.

[5] That is correct. In China

and Moscow they have
really shown they have
what it takes. Now | really
believe the time has come
to get together and present
aunited front. We in Emi-

L’INTERVISTA

liaRomagna- and | would
liketo stressthis, arefor in-
ternational allianceandin-
tegration of our fairs, with
Milan at theforefront. And
| believethat Expoin 2015,
which will be held there,
will provide agreat oppor-
tunity for all.

Which do you see are the
most interesting markets
for growth abroad?
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R India, China and the Far

East undoubtedly, but also
Eastern Europe, starting
with Serbia. It may well be
that the time is arriving, at
last, for the Mediterranean
areato realiseits potential.

EXPO MILANO 2015-1ITALY
FEEDING THE PLANET, ENERGY FOR LIFE
p— . —————————..
NOURRIR LA PLANETE, ENERGIE POUR LA VIE

NUTRIRE IL PIANETA, ENERGIA PER LA VITA



BB Sotto i riflettori

Ministry of Development and Ice
supporting fairs abroad

n 2009 the Ministry of Economic Deve-

lopment (Mise), the Institute for Over-
seas Trade (Ice) and the trade fairs are to
present aunited front to promote theinter-
nationalization of Italian international
exhibitions.
With an overall budget of 2 million euro,
Ice will finance 50% of projects (up to a
maximum of 200 thousand euro). In order
to qualify for insertion into the Ministry
of Economic Development'slist, projects

BUSEBUS

must have two objectives. First, "the pro-
motion abroad of Italian trade fair events
at aninternational level and anincrease of
the degree of internationalization, bothin
termsof exhibitorsand visitors'. Second,
they should "aim to raise the degree of
internationalization of trade fair authori-
ties through the organization abroad of
international events which more effecti-
vely promote the the international seg-
ment". Heading the latest list is the "Bus

& Bus Egypt" mission, to promote local
public transport and tourism: an interna-
tional exhibition of bustransport in Egypt
promoted by VeronaFiere.

And finally, Fiera di Forli's project to
identify and select companiesin the food
and animal farming sectors interested in
internationalization towards Russia, with
market analysesand eval uation of quality.
The ministry's list features a disparate
range of fairs.

International bus&coach expo
and Regional Transport Days

Safety first: Aefi's courses

The association has run several seminars on accident prevention courses and selection of the ideal safety
management system. Contributions from the principal Italian experts, from BolognaFiere to Fiera Milano

efi and safety - a

winning combina-
tion that has seen the
Italian Association of
Exhibitions and Fairs,
through its own techni-
cal Commission coor-
dinated by Giovanni
Giuliani (technical
director of BolognaFie-
re), dedicate several
training courses to this
most important aspect
of fairs. An exemplary

model of management
safety has been provi-
ded by Giacomo Luc-
chini, Fiera Milano's
operationsdirector. The
first requirement of
which, when preparing
atradefair event, isthe
appointment of asafety
delegate. Thenthestra-
tegy and safety stan-
dards have to be defi-
ned, onwhich selection
of the model itself will

depend. There are four
key points: corporate
policy on safety, alist
of safety activities and
responsibilities, defini-
tion of a delegation
system and formalisa-
tion of the safety cycle
and the system of pre-
vention or correction of
error. FieraMilano has
implemented a seriesof
saf ety measures. Certi-
fication has been intro-

duced (after testing) of
buildingsandfacilities,
risks at the fair itself
have been identified
and an emergency plan
formulated with
accompanying  que-
stionnaire for contrac-
torsand subcontractors.
Further, the safety plan
must include guaran-
tees and processes for
all aspects of the trade
fair business.
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The North-East decides on al

These fairs still have great
growth margins, also at an
international level.

And Veneto neighbours
Longarone and Vicenza have
started the new year with
record numbers of visitors

he future is a single trade

fair centre. The Friuli-Ve-
neziaGiuliaregionisto present
aunited front, though not over-
looking theindividual meritsof
thefairs, toreduce costsandin-
crease the critical mass of the
regional trade fair system. The
aliance brings together three
companies - Pordenone Fiere,
Fieradi Trieste and Udine and
GoriziaFiere- 31 sharehol ders,
three premises with a total of
71 thousand square metres of
exhibition space (against Mila-
n's 470 thousand) and as many
events.

few figures can illu-

strate the progress of
the trade fairs in the north-
east which, until proven
otherwise, are among the
most productive and effi-
cientindustrial successesin
[taly.
The exhibition district of,
for examplethe Fair of Por-
denone, covers an area (co-
vered and uncovered) of
100 thousand square me-
tres.
Not forgetting that the fairs
are based on the districts

The region of districts

Pordenone, Trieste, Udine and Gorizia to join forces

Themerger
was facili-
tated by bi-
partisan
political approval and the wil-
lingness of the Region to enter
the social capital of Pordenone
Fiere, where under current re-
gulations (under review) it has
arepresentative aspresident of
the board.

Pordenone a 360 gradi. The
Pordenone fair, which closed
2008 in profit, this year is to
promote, in addition to its tra-
ditional events such as Samu-

system, another strong point
of the north-east, where the
number of productive clu-
sters orientated abroad has
risen to 68. In 2007 (the la-
test available data) exports
from the area'sdistrictswe-
rejust under 27.3 billion eu-
ro ( 41% of the national to-
tal), growing by 3.9%.
Datawhich only further en-
courage the fairs in the
north-east to pressfor inter-
nationalization, by opening
up to foreign visitors and
expanding overseas.

metal and Samulegno, some
bigger territorial marketing
projects, including the work
orientation exhibition "Mee-
ting of companies and stu-
dents", to be held in October.
Pordenone is an economic po-
werhouse in North-Eastern
Italy, of mostly small and me-
dium sized specialized enter-
prises. Thestrategic position of
theprovince of Pordenone, bet-
ween Venice and Trieste, the
natural propensity for export of
the over seven thousand com-
panies present in the territory
makes Pordenone and its Fiera
the perfect springboard to the
markets of central and eastern
Europe. The Fiera di Pordeno-
ne's covered exhibition space
has been extended and moder-
nised. Nine pavilions provide
30 thousand square metres of
space with a further 40 thou-
sand square metres of uncove-
red exhibition space.

Gorizia e Udineunite. Udine
and GoriziaFiere aretargeting
three main sectors - agricultu-
reand food, fashiondesignand
eventsaimed at thefinal consu-
mer. They host traditional
events like Agriest and Casa
Moderna, while Innovaction
and Promosedia will be held

biannually from 2010. "The
merger - CEO Sergio Zanirato
recently commented- has been
financially beneficial too, with
2008 closing at break-even af -
ter the start up phase".

L ongaroneand Vicenza. And
the potential and strong points
of theneighbouringfairsinthe
Veneto should not be overloo-
ked: those of Longarone and
Vicenza. Longarone is one of
themost prestigioustradefairs
in the mountains, its jewelsin
thecrown being Agrimont (the
spring event) and Expodol omi-
ti (October). Vicenza started
the year with a bang with Vi-
cenzaoro, the first exhibition
of goldjewellery and silverwa-
re, with resounding success.

" FieraVicenza- said CEO Di-
no Menarin - hasjoined forces
with the National Chamber of
Italian Fashion and thisallian-
ce is to promote About J, the
jewellery exhibition that we
will be taking to Milan at the
end of February, just beforethe
inauguration of Milano Moda
Donna.This strategy has also
met with approval from specia-
lized segments of the sector
such as Glamroom, an event
dedicated tofashionjewellery,
now in its second edition".



BB Economy & Fairs

The South looks to the future, while not forgetting its roots

Fairs in the South, innovation and tradition

Messina showcases the nautical world and

Palermo its International fair (half a million

visitors) Foggia promotes renewable

energies and Cagliari the entrepreneurs and

M essing, Palermo, Foggia
and Cagliari. As well as
Bari and Naples. Thefairsinthe
south are constantly evolving
and visitor and exhibition num-
bers are continuing to grow.
Fromthe Campionariaof Paler-
mo, the Vetrina del Mare of
Messing, to the Emporio Medi-
terraneo of Cagliari the panora-
maisvast indeed.

Messina. Thetradefair district
of the Sicilian town, inaugura-
ted in 1938, is one of the most
prestigious examples of mo-

Tens of thousands of
square metres of exhi-
bition space, long running
fairs steeped in tradition,
which have been enriched
in recent years by the arri-
val of overseas operators -
at the Fair of the Mediterra-
nean in Palermo delega-
tions now arrive from a
good thirty countries from
all five continents. Not for-
getting two other southern
treasures: the Mostra d'Ol-
tremare in Naples, which

Operators from 30 countries

products of Sardinia

dern architecture. It covers an
areaof about 49 thousand squa-
re metres on the seafront and
boastsacovered exhibitionarea
of 16 pavilions. Thefair, equip-
pedwith catering facilities, wa-
rehouses and store-rooms, will
host from April 15-18"Vetrina
del Mare", the nautical, fishing
and sea products exhibition.
Then, from May 8-10 Ambu-
lantcom-expo (equipment, sup-
plies and vehicles equipped for
itinerant and fixed trading). The
main attraction is in August -
the International Fair.

boasts exhibition space of
half a million square me-
tres, and that of the Levan-
te di Bari, with 300 thou-
sand square metres, 44 pa-
vilionsand seven access ga-
teways.

The Mostrad'Oltremare, in
particular, isapolyfunctio-
nal environment: with ar-
chitectural, historical and
cultural appeal, integrated
in the western area of Na-
plesand involved in awide
range of business activities.

Palermo. 19 pavilions in an
areacovering 83 thousand squa-
re metres, the Fair of the Medi-
terranean in Palermo is one of
southern Italy's most important
trade fair centres. Its principal
event is the International Fair,
which has been ameeting point
for operators from around the
world for over 60 years. It
usually attracts almost half a
millionvisitors, with morethan
500 exhibitors from almost 30
countries. Participation in the
fair bringsseveral advantages: it
isavitally important showcase
(with operatorsarriving fromfi-
ve continents), providing op-
portunities for growth and ena-
bling a continual exchange of
ideas and information.

Foggia. The virtues of Foggias
Fair are both traditioon and in-
novation: a new conception for
fairs, which have to study the
market, with its emerging pro-
ductivesectors, and eval uatethe
potentialsof theterritory. There-
cent success of Energea, the ex-
hibition on renewable energies,
was born from this strategy, af-
ter realisation of the considera-
ble potential of leadershipinthe
production of alternative ener-

gies. Thesuccessof thefirst edi-
tion of Suds- theevent for books
and publishing in southern Italy
- crownsaseriesof eventswhich
now run throughout the year.
Among the most important
events are the Internationa
Agricultura Fair (fromApril 30
to May 5 for the 59th edition)
and the fourth edition of Eu-
ro&Med Food. But thereare al -
so events dedicated to sport and
wellbeing, catering and tourism,
dogs and ornithology.

Cagliari. Thelnternational Fair
of Sardinia was constituted in
1979, on the initiative of the
Chamber of Commerce, In-
dustry, Craftsand Agriculture of
Cagliari. Itsobjectiveistoorga-
nizegenera and specializedtra-
defairs, interesting all produc-
tion sectors, with particular em-
phasis on promoting local en-
terprises. The May Fair, which
has been held for over fifty
years, accurately mirrors cur-
rent economictrendsin Sardinia
and isunmissable for operators
and enterprises. In 46 thousand
squaremetresof exhibition spa-
ce, al the principal commodi-
ties are presented, attracting
over 40 thousand visitors.
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Food valley, the trlumph of taste

The area between Parma and Reggio
Emilia is the kingdom of food in its finest

forms. So naturally the fairs too, hosting

gourmet events throughout the year,
attracting visitors from around the world

astronomescall it food val-

ley. It's the area between
Parma and Reggio Emilia
where food, in its most refined
forms, reigns. And naturally, the
trade fairs too. On May 14/15
Parma hosts what almost cer-
tainly represents the future of
food fairs - Cibus Pro, a fast,
professional formulawhich pro-
mises "exclusive" encounters
with the very best producersin
theltalian food sector, theretail

trade, leaders of the catering
world and speciality food
chains. Foodiesareal so catered
to at the Fieraof Reggio Emilia
with theinternational pig event
from April 16-18. The focus of
this long running exhibition is
ononeof theregion'smost cele-
brated delicacies: ham. Later, in
October, the Fiera of Reggio
Emiliawill host the Casa& Ali-
mentari (Home and Foods)
event, another showcase of

f al's well that starts well,

then Lingotto Fiereis set for
agreat 2009, despitethecrisis.
At Expocasa, thefurniture exhi-
bitionwhichranfrom February
28 to March 8, an enthusiastic
public packed thepavilionsand
stands and visitor numbers

were 45% up on last year. Lin-
gotto Fiere will continue this
year withitseventsonwineand
particularly on taste, which
might be regarded as the grou-
p'sfeather in the cap. The exhi-
bition dedicated to gourmet
wine and food, targeted not

local products - a gourmet's
paradise.

Both Reggio Emiliaand Parma
boast top classfacilities. Thefor-
mer hasthree pavilionscovering
atotal of 105 thousand square
metresof exhibition space, with
small hallsand roomsof varying
capacity of up to 40 places
equippedwiththelatest didactic
tools, a conference centre for

Turin steams ahead

200 people with facilities for
simultaneoustranglation, ample
parking, a bar and restaurant.
Parmaoffers300 thousand squa-
re metres of exhibition space,
right in the heart of the highly
productiveareasof northernand
central Italy: ideal for compa-
nieshoping to realisetheir aspi-
rations by marrying tradition
and innovation.

A bumper start to 2009 thanks to Expocasa
Gastronomy takes centre stage

only at operators in the sector
but ordinary consumers too,
drew 180 thousand visitors|last
year (+4% on the previous
year). A must for Italian and
European foodies. A 2008
which exceeded even the
rosiest expectations. Morethan
a year ago Andrea Varnier,
director of Lingotto Fiere, had
predicted that 2008 would be a
year of transition, thefirst after

the passage of the trade fair
structureinto the control of the
Lyonese GL Events. Now he
canrevel intheresultsfor ayear
which went decidedly better
than expected and can look to
the future with confidence,
despite the international crisis:
753 thousand visitors (+7.6%),
7 thousand exhibitors
(+16.4%), 436 thousand gross
square metres (+37.6%).
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Fiera di Forli - from electronics to vintage
clothing, something for everyone

Every year 25 events attract 200 thousand visitors

rom the Vintage Fair (vintage fas-

hion) to poultry and rabbits (in early
April). Fromtheelectronicseventto "l eri
I'altro" ("The day before yesterday"), the
covered antiques market. To the Fieradel
Gusto, from April 24-26.
Forli is one of the most diversified and
important trade fair centres in Emilia-
Romagna: itspolyfunctional facilitiesare
ideal for corporate, promotional and per-
formance events. It can host - in addition
to fairs - seminars, niche meetings, and
also sports activities, art exhibitions and
corporate happenings.

The Palafiera, with
its capacity of
6,500, can be used
for crowd-pulling
concerts and shows.
Furthermore, the
Fair - under the
direction of Giorgio
L ombardi since
2008 - is strategi-
cally sited: near main roadsand theA 14
motorway, with avery large parking ot
and considerable local hotel capacity.
Forli hosts about 25 events annually,

trade fair complex of

over 173 thousand
square metres of exhibi-
tion space housed in three
covered pavilions, one of
which is polyfunctional.
An external "expo" area
which offers ample space
equippedwithal vital ser-
vices and able to accom-
modatetemporary structu-
res. And naturally a full
calendar of events, ran-
ging from Edil-Fiera for
the building trade (early

April) tothat of quality ar-
tisan/ craft enterprises
(May 15-17), the banking
exhibition of Banca della
Bergamasca-Credito Co-
operativo (June 5-7) to
tourism (September 26-
26); not forgetting Alta
Quota-Fiera della Monta-
gha (October 2-4), the
Campionaria (October 24
- November 1) and the
Furniture Show (Novem-
ber 14 - 22). In aword -
Promoberg - Bergamo's

Ancona excels

om sea-farming to local speciaities, from phila-
tely to hotels. 1995 saw the birth in the Marches
region of the Authority for trade fair events, apublic
body to manage thetrade fair centres of Anconaand
Civitanova, uniting the history and experience of the
previous autonomous authorities.
Thetradefair districts of Anconaand Civitanovahost
adisparate range of around 30 fairsand eventsayear.
Shows, exhibitions and conferences find in the two
trade fair districts, multifunctional spaces, efficient
services and support technologies which ensure the
highest qualitative standards, satisfying theincreasing
demand of ever more exacting interlocutors.

Promberg aims high

Fair, inauguratedinMarch
1984 on the initiative of
the Associazione Com-
mercianti in order to pro-
mote and organize, in the
ambit of the Lombardy
Region, trade fair events
and to undertake the most
appropriate action for the
economic, social and cul-
tural development of inte-
rested entrepreneurial sec-
tors. Directed by Iva Ro-
deschini, theBergamofair
boasts among its partners
the principal associations
in the category in the pro-
vince while the board of
directors is formed, by
right, of theLombardy Re-
gion, the Province of Ber-
gamo, the Municipality of
Bergamo and the Bergamo
Chamber of Commerce.
And, for the future, the
permanent trade fair cen-
tre is planning further de-
velopment with the con-
struction to the north of
two more parallel pavi-
lions of equal size.

VINTAGE i

la moda che vive due volte |
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20-21-22 marzo 2009

with 3,000 exhibitors attracting more
than 200,000 visitors. A small but increa-
singly important centre for both Italians
and overseas visitors.

Villa Erba: only
top conferences

The congress centre near Como
offers state-of-the-art facilities

modern convention centre with a

capacity of 5,000 places: 28 con-
ferencerooms seating from 50to 1,500
people, equipped with state-of-the -art
facilities. This is Spazio Villa Erba,
Como'sfeather in the cap, which hosts
some of theworld'smajor conferences.
Some examples? In 2009 it will host
the "Bachel or Report on the placement
of graduates in large private compa-
nies' (June), and CasaMialll, thefur-
niture fair (September).




April 2009

April 1 - April 4

Padova

TERMOIDRAULICA CLIMA
Professional exhibition for heating,
air-conditioning, refrigeration,
sanitary technics, water treatment,
thermal insulation, alternative
energies, thermo-furnishings
PadovaFiere spa

Via N. Tommaseo 59

35131 Padova

tel. 049/840111

fax 049/840570
www.padovafiere.it
info@padovafiere.it

April 2 - April 4
Forli

FIERAVICOLA
International poultry and rabbit fair
Fiera di Forli spa
Via Punta di Ferro 2
47100 Forli

tel. 0543.793511
fax 0543.724488
www.fieraforli.it
staff@fieraforli.it

April 2 - April 6

Bologna

COSMOPROF
International exhibition of perfumery
and cosmetics

SOGECOS S.p.a.

Milano

Tel. 02/796420

Fax 02/795036
www.cosmoprof.it
sogecos@cosmoprof.it

e

I.F.l. - Iniziative Fieristiche
Internazionali S.r.l.
Bologna

Tel.051/359268

Fax 051/358506

April 2 - April 6

Verona

AGRIFOOD CLUB

Show of agro-food production
Ente autonomo per le Fiere di Verona
Viale del Lavoro 8

37135 Verona
tel.045/8298111

fax 045/8298288
www.veronafiere.it
info@veronafiere.it

April 2 - April 6
Verona

VINITALY
International wine
and spirits exhibition
Ente autonomo per le Fiere di Verona
Viale del Lavoro 8
37135 Verona
tel.045/8298111
fax 045/8298288
www.veronafiere.it
info@veronafiere.it

April 2009

April 2 - April 6
Verona
ENOLITECH

International exhibition of technologies
for viticulture, oenology and of techniques

for olive growing and oil production
Exhibition of quality foods

Ente autonomo per le Fiere di Verona

Viale del Lavoro 8
37135 Verona
tel.045/8298111
fax 045/8298288
www.veronafiere.it
info@veronafiere.it

April 2 - April 6
Verona
SOL

International exhibition of extravirgin

olive oil of quality

Ente autonomo per le Fiere di Verona

Viale del Lavoro 8
37135 Verona
tel.045/8298111
fax 045/8298288
www.veronafiere.it
info@veronafiere.it

April 15 - April 17

Bolzano

PROWINTER

International tradeshow for rentals
and services for winter sports
Fiera Bolzano SpA NMesse Bozen AG
Piazza Fiera, 1

39100 Bolzano

Tel. 0471/516000

Fax 0471/516111
www.fierabolzano.it
info@fierabolzano.it

April 15 - April 17
Bologna

LINEAPELLE
Preselection Italian fashion
Lineapelle SpA

Via Brisa, 3

20123 Milano

tel 02.8807711

fax 02.860032
www.lineapelle-fair.it
lineapelle@unic.it

April 15 - April 20
Milano

PITTI LIVING
Household accessories
Pitti Immagine s.r.l.

Via Faenza, 111

50123 Firenze

tel. 055.36931

fax 055.3693200
www.pittimmagine.com
dir.generale@pittimmagine.com

&Y ntomational fairs schedule A

April 2009

April 16 - April 18

Reggio Emilia

RASSEGNA SUINICOLA
INTERNAZIONALE
International pig farming show
SIPER - Fiere di Reggio Emilia srl
Via Filangieri 15

42100 Reggio Emilia

tel. 05622.503511

fax 05622.503555
www.fierereggioemilia.it
info@fierereggioemilia.it

April 17 - April 20
Genova

SLOW FISH

Slow Food

via Mendicita Istruita, 14
12042 Bra (CN)

tel. 0172 419611

fax 0172 413640
www.slowfood.it
info@slowfood.it

April 17 - April 20

Milano

MIART

International modern

and contemporary art fair
Fiera Milano International spa
Via Varesina, 76

20156 Milano

Tel. 02/485501

www.fmi.it

info@fmi.it

April 18 - April 21
Brescia

EXA

Sporting arms, security
and outdoor show
BRIXIA Expo spa

Via Caprera, 5

25125 Brescia

Tel. 030/3463470

Fax 030/3463468
www.brixiaexpo.it
info@immobiliarefiera.it



April/May 2009

April 18 - April 21

Vicenza

KOINE

International church furnishings,
construction and liturgical exhibition
Conference Service srl

Via de' Butteri b/a

40125 Bologna

tel. 0561/4298311

fax 051/4298312
www.conferenceservice.net
conference@conferenceservice.net

April 22 - April 27

Rho Pero (Mi)

SALONE INTERNAZIONALE

DEL COMPLEMENTO D'ARREDO
International furnishing accessories
exhibition

COSMIT S.P.A.

Foro Buonaparte, 65

20121 Milano

Tel. 02.725941

Fax 02.89011563
Www.cosmit.it

info@cosmit.it

April 22 - April 27
Rho-Pero (Mi)
EUROLUCE
International lighting event
COSMIT S.P.A.

Foro Buonaparte, 65
20121 Milano

Tel. 02.725941

Fax 02.89011563
Www.cosmit.it
info@cosmit.it

April 22 - April 27
Rho-Pero (Mi)

SALONE INTERNAZIONALE
DEL MOBILE

International furniture exhibition
COSMIT S.P.A.

Foro Buonaparte, 65

20121 Milano

Tel. 02.725941

Fax 02.89011563
Www.cosmit.it
info@cosmit.it

April 23 - May 4

Cagliari

61° FIERA CAMPIONARIA

DELLA SARDEGNA

Special International fair of Sardinia
Azienda Speciale Fiera
Internazionale della Sardegna

Viale Diaz 221,

09126 Cagliari

April 25 - May 3

Firenze

73° MOSTRA MERCATO
INTERNAZIONALE
DELL'ARTIGIANATO
73rd International Handicrafts Fair
Firenze Fiera

Tel. 055.49721

Fax 055.4973257
www.firenzefiera.it
info@firenzefiera.it

May 2009

April 29 - May 4

Foggia

60° FIERA INTERNAZIONALE
DELL'AGRICOLTURA

E DELLA ZOOTECNIA

60th International Agriculture
and Zootechnics Fair

Ente Autonomo Fiere di Foggia
Tel. 0881 632511

Fax: 0881.635414
www.fieradifoggia.it
info@fieradifoggia.it

May 6 - May 8
Cernobbio
PROPOSTE

World preview of furnishing fabrics
and curtains
Proposte srl

Viale Sarca, 223
20126 Milano

Tel. 02.6434054
Fax 02.66119130
info@propostefair.it

May 7 - May 10

Bologna

ZOOMARK INTERNATIONAL
International exhibition of products
and accessories for pets
BolognaFiere spa

Via della Fiera, 20

40127 Bologna

Tel. 051.282111

Fax 051.6374004
www.bolognafiere.com
dir.gen@bolognafiere.it

May 7 - May 10

Rho Pero (Mi)
TRASPOTEC LOGITEC
International Exhibition of road
transport

TL-TI Expo S.p.A.
Via Guizza, 53
35125 Padova

Tel. 049.8809043
Fax 049.8809042
www.tltiexpo.it
segreteria@tltiexpo.it

May 8 - May 10

Bologna

COSMOFARMA EXHIBITION
Products and services for health,
well-being and beauty in pharmacies
Cosmofarma srl

Via Filargo 38

20143 Milano

Tel. 02.796420

Fax 02.795036
www.cosmofarma.com
info@cosmofarma.com

8 maggio - May 10
Civitanova Marche (MC)
S.M.A.C.

International exhibition of footwear
factory machinery

E.R.F.

Ancona

Largo Fiera della Pesca 12
60125 Ancona

tel 071.58971

Fax 071.5897213
www.erf.it

info@erf.it
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May 2009

May 8 - May 10

Napoli

EDILMED

Biennial International
Building Exhibition

Mostra d'Oltremare SpA
v.le kennedy 54

80125 Napoli

Direzione Marketing

Dr. Carlo Cigliano

Tel. 081.7258021

Fax: 081.7258029
www.mostradoltremare.it
marketing@mostradoltremare.it

May 14 - May 18

Torino

FIERA INTERNAZIONALE
DEL LIBRO

Foundation for Books,
Music and Culture

Torino

Tel. 011.5184268

Fax 011.5612109
www.fieralibro.it
info@fieralibro.it

e

Biella Intraprendere S.p.A.
Tel. 011.5069709

Fax 011.5633519
www.biellaintraprendere.it
info@biellaintraprendere.it

May 15 - May 18

Milano

CHIBIDUE 2009

International costume jewellery,
fashion and hair accessories show
Fiera Milano International spa

Via Varesina, 76

20156 Milano

Tel. 02.485501

info@fmi.it www.fmi.it



May 2009

May 16 - May 20

Vicenza

CHARM

International exhibition of gold
jewellery, silverware, watches
and gemmology

Fiera di Vicenza S.p.A.

Via dell'Oreficeria 16

36100 Vicenza

Tel. 0444.969111

Fax 0444.969000
www.vicenzafiera.it
vicenzafiera@vicenzafiera.it

May 16 - May 24

Padova

FIERA CAMPIONARIA
INTERNAZIONALE DI PADOVA
International exhibition of manual
arts and creative hobbies
PadovaFiere spa

Via N. Tommaseo 59

35131 Padova

Tel. 049.840111

Fax 049.840570
www.padovafiere.it
info@padovafiere.it

May 20 - May 24

Bologna

AUTOPROMOTEC 2009
International biennial exhibition
of equipment and products
for the automotive industry
Promotec spa

Via Ragazzi 9

40011 Anzola dell’Emilia (Bo)
Tel. 051.6424000

Fax 051.733008
www.autopromotec.it
info@autopromotec.it

May 21 - May 24

Bolzano

KUNSTART

International modern and contem-
porary art fair

Fiera Bolzano SpA Messe Bozen AG
Piazza Fiera, 1

39100 Bolzano

Tel. 0471.516000

Fax 0471.516111
www.fierabolzano.it
info@fierabolzano.it

May 21 - May 24

Verona

FISHTECH

International exhibition of aquaculture
and technologies for the manufacturing
and distribution of fish products
Ente autonomo

per le Fiere di Verona

Viale del Lavoro 8

37135 Verona

Tel.045.8298111

Fax 045.8298288
www.veronafiere.it
info@veronafiere.it

May/June 2009

May 21 - May 24

Verona

EUROCARNE

International exhibition

of technologies for the production,
preservation and distribution
of meats

Ente autonomo

per le Fiere di Verona

Viale del Lavoro 8

37135 Verona
Tel.045.8298111

Fax 045.8298288
www.veronafiere.it
info@veronafiere.it

May 22 - May 24

Ancona

67" FIERA INTERNAZIONALE
DELLA PESCA

69th International Fishing Fair
E.R.F. Ancona

Largo Fiera della Pesca 11
60125 Ancona

tel 071.58971

Fax 071.5897213
www.erf.it

info@erf.it

May 23 - May 23
Milano

MODAPRIMA

Fashion exhibition

Pitti Immagine s.r.l.

Via Faenza, 111

50123 Firenze

tel 055.36931

Fax 055.3693200
www.pittimmagine.com
dir.generale@pittimmagine.com

May 23 - June 7

Palermo

64" FIERA DEL MEDITERRANEO
CANMPIONARIA INTERNAZIONALE
64th International Fair

of the Mediterranean

Fiera del Mediterraneo

Via Anwar Sadat, 13

90142 Palermo

Tel. 091.5000111

Fax 091.5000148
www.fieramediterraneo.it
info@fieramediterraneo.it

May 26 - May 30
Rho-Pero (Ml)
ENERMOTIVE

Electrical energy exhibition
Fiera Milano Tech S.p.A.
Via Gattamelata, 34
20149 MILANO

Tel. 02.3264282

Fax 02.3264284
www.fieramilanotech.it
direzione@fieramilanotech.it
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Giugno 2009

May 26 - May 30
Rho-Pero (Ml)
LIVINLUCE

Building industry event
Fiera Milano Tech S.p.A.
Via Gattamelata, 34
20149 MILANO

Tel. 02.3264282

Fax 02.3264284
www.fieramilanotech.it
direzione@fieramilanotech.it

June 6 - June 9

Riva del Garda (TN)
EXPO RIVA SCHUH
Shoe fair

Riva del Garda Fierecongressi spa
Parco Lido

Riva del Garda (TN)
Tel. 0464.520000
Fax 0464.555255
www.exporivaschuh.it
info@exporivaschuh.it

June 9 - June 12

Verona

PULIRE 2009

International trade exhibition for the
production of cleaning technologies
Afidamp Servizi srl

Via Felice Casati 32

20124 Milano

Tel. 02.6744581

Fax 02.66712299
www.pulire-it.com
info@pulire-it.com
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June 2009 June /August 2009
June 10 - June 13
Rho-Pero (MI) June 20 - June 24
TUTTOFOOD Milano
Milano World Food Exhibition MILANO MIODA UOMO
Fiera Milano International spa Men's fashion
Via Varesina, 76 Camera Nazionale della Moda
20156 Milano Via Gerolamo Morone, 6
Tel. 02.485501 20121 Milano
www.fmi.it Tel. 02.7771081
Info@fmi.it Fax 02.77710850
www.cameramoda.it
June 10 - June 13 info@cameramoda.it
Rho-Pero (Ml)
MILANOCHECKUP June 21 - June 23
Medical Science Expo Milano
Fiera Milano Tech S.p.A. WHITE HOMME
Via Gattamelata, 34 Men's clothing and accessories
20149 MILANO and pre-collections women's clothing
Tel. 023264282 and accessories
Fax 023264284 M.Seventy Srl
www.fieramilanotech.it Via Santa Croce, 7.B
direzione@fieramilanotech.it 40122 Bologna
Tel. 051.5288104
June 12 - June 21 Fax.051.52881103
Napoli info@mseventy.com
FIERA DELLA CASA
Exhibition of home and garden June 26 - June 28
furnishings, handicrafts, consumer Firenze
goods and gastronomy 69° PITTI IMMAGINE BIMBO
Mostra d'Oltremare SpA Chidren's wear
v.le Kennedy 54 Pitti Immagine s.r.l.
80125 Napoli Firenze
Direzione Marketing Tel. 055.3693210
Dr. Carlo Cigliano Fax 055.3693200 AUQUSt 2009
Tel. 081.7258021 www.pittimmagine.com
Fax: 081.7258029 dir.generale@pittimmagine.com August 1 - August 16
www.mostradoltremare.it Messina
marketing@mostradoltremare.it July 1 -July 3 70" FIERA DI MESSINA
Firenze CAMPIONARIA INTERNAZIONALE
June 17 - June 20 63° PITTI IMMAGINE FILATI 70th Messina International Fair
Firenze Preview showing of yarn collections Fiera di Messina
76° PITTI IMMAGINE UOMO Pitti Inmagine s.r.l. Viale della Liberta
Men's fashion Firenze 98100 Messina
Pitti Imnmagine s.r.l. Firenze Tel. 055.3693210 Tel. 090.364011
Tel. 055.3693210 Fax 0565.3693200 Fax 090.5728818
Fax 0565.3693200 www.pittimmagine.com www.fieramessina.it
www.pittimmagine.com dir.generale@pittimmagine.com info@fieramessina.it

dir.generale@pittimmagine.com

June 19 - June 22

Milano

S| SPOSAITALIA COLLEZIONI
Exhibition of high-class wedding
collections

Expo Cts S.p.A.

Via Generale G.Govone, 66
20155 Milano

Tel. 02.349841

Fax 02.33600493
WWwWWw.expocts.it
expo@expocts.it

(_\Q _f- PROPRIETARIO EDITORE SERVICE PROVIDER

@ | leI‘e Aefi - Associazione Esposizioni e Fiere Italiane Il Sole 240RE Spa Meetweb Sas
SEDE LEGALE DIRETTORE RESPONSABILE Via del Parco Margherita 32, Napoli
via dell'Arcadia, 2 - Roma Fabio Tamburini http:www.aefi.it
SEGRETERIA GENERALE SEDE LEGALE, DIREZIONE E REDAZIONE:
c/o Rimini Fiera Spa Via Monte Rosa n. 91 20149 Milano Periodico trimestrale elettronico
tel.0541-744229/30 tel: 02.3022.4602-3 - fax: 02.3022.481 Reg. Trib. Milano n. 386 del 24-06-2008
fax 0541-744512 COORDINAMENTO Anno 1, numero 1
e-mail info@aefi.it Paola De Agostini Chiuso in redazione il giorno 30 giugno 2008
PRESIDENZA REDAZIONE Copyright 2008 - Il Sole 24 ORE S.p.A
c/o Mostra d'Oltremare Cheo Condina Radiocor Agenzia d’informazione
tel.081-7258001 PROGETTO EDITORIALE, GRAFICO E ARTWORK E vietata la riproduzione, anche parziale
fax 081-7258009 Il Sole 24 ORE Radiocor 0 a uso interno con qualsiasi mezzo, non autorizzata
e-mail seg.presidenza@mostradoltremare.it




